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I specialize in creative direction for impactful brand communication, focusing on 
market research, brand strategy, art direction, social media curation and visual 
design. With an iterative approach to brand development, I aim to position, 
transform, and recognize brands. I collaborate closely with both clients and creative 
partners to define project objectives and goals, and create budgets and schedules 
that keep everything on track. 

As Design Director, my role involves developing a full suite of brand and marketing 
services, including brand identity and guidelines, brand applications and marketing 
collateral, campaign development and creative content across various print, digital 
and social touchpoints.  

In this role, I led the development of the Ellie Mae brand and visual identity, designed  
all marketing materials, and played a key role in product innovation. I managed product 
innovation, while working closely with the Marketing department to create a compelling 
brand story. I collaborated with internal and external partners to maintain brand 
alignment and execute our product vision.

For each seasonal collection, I worked with the Creative Director on design research, 
trend-forecasting, and sourcing materials at fashion tradeshows in Paris and New York. 
I ensured quality standards were met throughout the design process and continuously 
optimized creative operations. Proactive troubleshooting and problem-solving was 
undertaken throughout the design process to continuously improve and learn. 

Ensuring that the overall vision was effectively communicated and executed to achieve 
the desired results in managing budget and project deliverables. Working with  
cross-functional teams, I managed the design team, planned and optimized the roadmap, 
and collaborated with the Marketing department and external partners to deliver a 
compelling brand vision. I planned and optimized the roadmap, and managed the 
design team. A compelling vision was rooted in a deep understanding of the business, 
consumers, culture, and fashion.

• Brand strategy development, define project objectives and goals

• Art direction, social media and visual design

• Leadership and mentorship of design team

• Trend-forecast and market research 

• Coordinate with and oversee external specialized talent

• Brand and marketing solutions for clients

• Effective account management, and client budgets

• Brand identity design, development and guidelines

• Art direction, moodboards and visual storytelling

• Packaging, editorial and lookbook design

• Develop and design all marketing materials

• Social media content creation and curation

• Ensure quality standards were met throughout the design process 

and optimized creative operations

• Develop marketing campaigns and print collateral

• Trend forecasting and garment design

• Textile and material sourcing

• Collaborate with cross-functional teams, internal and external partners: 

photographers, agencies and artists to maintain brand alignment and

deliver a compelling brand vision 

www.andreafalasca.com hi@andreafalasca.com 
+1 647 205 4275



Senior Designer 
adidas Group

2004 - 2010

As a new creative professional and apart of the adidas Marketing Department, I was  
hired as their first in-house designer. I conceptualized and designed a range of  
seasonal campaigns that included print, window installations, and in-store experiences. 

I successfully delivered high-profile executions for national accounts, including adidas 
Performance and adidas Originals stores, Foot Locker, Sport Chek, Sporting Life.  
Working closely with creative agencies, photographers, illustrators, social marketers,  
and print suppliers, we collectively brought campaigns to life, ensuring brand consistency  
across all touchpoints, including digital, print campaigns, in-store visuals, concept shops,  
window executions, fixture concepts, and retail user experiences.
 

•	 Leadership and mentorship of design team

•	 Creative direction and project management

•	 Compliance with brand standards and guidelines

•	 Multi-channel creative campaigns and directing national campaigns, photoshoots, 

brand commercials, and event experiences

•	 Conceptualization, design, and implementation of visual materials across platforms

•	 Trend forecasting and sourcing new suppliers, technologies, photographers, and 

design innovators

•	 Localization of international campaigns for the Canadian market

•	 Collecting trend reports, visuals, and creative inspiration from global sources

•	 Collaboration with Marketing Director for sponsorship and donations with Canadian 

celebrities and artists

•	 Develop brand relationships with exclusive brand ambassadors to increase brand 

exposure and loyalty 

•	 Ability to conceptualize and design high-profile executions for national accounts

•	 Experience creating seasonal campaigns that span multiple channels,  

including print, window installations, and in-store experiences

•	 Strong collaboration skills, including the ability to work closely with creative  

agencies, photographers, illustrators, social marketers, and print suppliers

•	 Attention to detail, ensuring brand consistency across all touchpoints, including  

digital, print campaigns, in-store visuals, concept shops, window executions,  

fixture concepts, and retail user experiences

•	 Knowledge of current design trends, and the ability to apply them to brand campaigns 

Design Manager
adidas Group

2010 - 2014

As a leader at the adidas Group, I built and restructured the Creative Services Department  
in collaboration with the Marketing Director and talent acquisition to develop an in-house  
design team. I provided leadership and mentorship to the designers while managing creative 
production schedules and establishing processes for all brands under the adidas Group.  
My creative direction and project management skills were crucial to achieving success in  
these initiatives. I ensured compliance with brand standards and guidelines while leading  
multi-channel creative campaigns and directing national campaigns, photoshoots, brand 
commercials, and event experiences.

I conceptualized, designed, and implemented visual materials across platforms in collaboration 
with the in-house design team. Additionally, I organized trend forecasting seminars and sourced 
new suppliers, technologies, photographers, and design inovators to maintain brand relevance. 
 
I localized international campaigns for the Canadian market and guided team members to  
collect trend reports, visuals and creative inspiration from global sources, such as WGSN  
Creative Intelligence. Additionally, I collaborated with the Marketing Director to organize 
sponsorship and donations with Canadian celebrities and artists to develop brand relationships 
with exclusive brand ambassadors, thereby increasing brand exposure and loyalty.  



Creative Direction
Art Direction 
Brand Identity 
Design Strategy 
Graphic Design 
Editorial 
Photography Direction 
Package Design 
Product Design and Development 
Trend Forecast 
Source Fabric and Textile 
Project Manage 
Develop Creative Process 
Career Development 
Design Mentorship 

 

Arc’teryx 
adidas Group 
Blacksaw 
Ellie Mae 
Everyday Chemist
Reebok  
Red Bull  
Rewind Skin 
The ASCC World  

 

2006 Raptors Court MLS Design Award, adidas Sport Performance
2010  Adi Dassler Design Award, Terry Fox, adidas Sport Heritage
2012  Applied Arts Award for Photography Direction, adidas Campaign
2014  Designed the first Canadian Olympic Team High-Performance Training Collection 
 
Successful Entrepreneurial Ventures:

2016  ESYM successfully funded on Kickstarter, distributed in Nordstrom and Urban Outfitters, 
and featured in Vogue Paris, WGSN, Refinery 29, and more.
2017  Ellie Mae featured in British Vogue Magazine
2018  Ellie Mae received international recognition, worn by notable personalities; Bella Hadid, 
Gigi Hadid, Alessandra Ambrosio, Gwen Stefani, Miley Cyrus, and Mila Kunis.
2018  Designed visual identity and book for Amazon’s #1 Self-published Best Seller, 
“The Rebel Mama’s Handbook for (Cool) Moms 

 

Education

2004

Capabilites

Department 220

Achievements

George Brown College, Graphic and Marketing Communications  




